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ADDITIONAL  
INFORMATION
KRANNERT SCHOOL OF MANAGEMENT
403 W. State St.
West Lafayette, IN 47907-2056

Phone: 800-893-4108, 765-494-9700
Fax: 765-494-4360

WWW.KRANNERT.PURDUE.EDU

FACULTY AND  
PROFESSIONAL STAFF
Academic Deans  ........................................................................................5
Administrative Deans  ..............................................................................1
Professors  .................................................................................................. 34
Associate Professors..............................................................................  18
Assistant Professors ................................................................................ 36
Clinical Professors ......................................................................................8
Visiting Faculty ............................................................................................8
Lecturers/Instructors/Post Docs ....................................................... 24
Administrative/Professional  
(including administrative deans) .....................................................109 

GIVING FISCAL YEAR 2014-15

GIFT DESIGNATION 
Affordability and Accessibility for Students ............... $3,836,491
Attracting and Retaining Faculty and Staff .................$8,418,956
Supporting Research Centers and Initiatives .................$517,309
Renovation and Repair for School of Management  
Facilities .......................................................................................$203,000
School of Management Fund ...........................................$3,439,537
Total .................................................................... $16,415,293  

(highest single-year fundraising amount at Krannert School since 2003)

PREPARING ANALYTICAL GLOBAL 
BUSINESS LEADERS

2015-16 
BY THE  

NUMBERS 
FACTS  ABOUT  

KRANNERT 

Purdue University’s Krannert School of 

Management offers internationally ranked 

programs at the bachelor’s, master’s,  

executive MBA and doctoral levels.

David Hummels is the Dean  

of the Krannert School. Visit  

www.krannert.purdue.edu  

for more information.



MASTER’S PROGRAMS
ENROLLMENT

BY PROGRAM
MBA ................................................................................................................ 150
MSHRM .............................................................................................................58
MS(A) .................................................................................................................21
MS(F) ................................................................................................................ 25
MS(GSCM)....................................................................................................... 23
MS(MARKETING) ...........................................................................................22
MS(ECON) ....................................................................................................... 60
Global Entrepreneurship Program ..................22 (70 total students)
Weekend MBA ...............................................................................................58
MBA for STEM Professionals .....................................................................19
TOTAL ................................................................................................. 458

MBA PLACEMENT 
Average Base Salary .........................................................................$92,546
Average Hiring Bonus ......................................................................$16,622
Placement ................................................................................................... 81%  
(91% average domestic student placement over last three years)

Top Hiring Companies: Amazon, A.T. Kearney, Bain & Co., 
Bank of America, Cisco Systems, Cognizant Business Consult-
ing, Cummins, eBay, Emerson, ExxonMobil, Gallup, General 
Electric, General Motors, IBM, Infosys Consulting, Ingersoll 
Rand, Intel, McKinsey & Co., Raytheon, S. C. Johnson & Son, 
Shell Oil Co., PwC Strategy&, Target Corp., Procter & Gamble, 
United Technologies Corp., Whirlpool Corp.

TUITION (EFFECTIVE FALL 2015)
Resident .................................................................. $11,209 (per semester)
Non-Resident ........................................................ $21,092 (per semester)

UNDERGRADUATE  
PROGRAMS
ENROLLMENT

BY PROGRAM
Accounting ................................................................................................. 544
Economics ....................................................................................................271
Finance ..........................................................................................................378
Industrial Management ..........................................................................169
Management ..............................................................................................897
Marketing .....................................................................................................210
Strategy and Organizational Management....................................... 24
Supply Chain, Information and Analytics .......................................... 91
TOTAL .............................................................................................. 2,584 

PLACEMENT
AVERAGE FIRST DESTINATION SALARY  
HIRING BONUS & PLACEMENT*
Average Salary....................................................................................$52,964
Average Bonus .....................................................................................$5,000
Placement ...................................................................................................86%

* For Class of 2015 as of September 2015; starting salary is base compensation and 
does not include bonus. 

Top Hiring Companies: Crowe Horwath, EY, West Monroe 
Partners, Aldi, Deloitte, Eli Lilly & Co., Textron, Cummins, Pep-
siCo, Shell Oil, Amazon.com, American Airlines, ArcelorMittal 
USA, BKD, Brooksource, Epic Systems Corp., General Electric, 
Katz, Sapper & Miller, Microsoft, PricewaterhouseCoopers, 
Schlumberger, Walgreens 

TUITION (EFFECTIVE FALL 2015)
Resident .................................................................... $5,719 (per semester)
Non-Resident ...................................................... $15,120 (per semester)*

* International student tuition is $15,638 for students admitted Summer 2011 to Spring 
2012, and $16,120 for students admitted in Summer 2012 and later
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DOCTORAL PROGRAMS 
ENROLLMENT

BY PROGRAM
Accounting ...................................................................................................6
Economics .................................................................................................. 44
Finance .........................................................................................................11
Management Information Systems .....................................................5
Marketing ......................................................................................................9
OBHR ...............................................................................................................8
Operations Management ........................................................................5
Quantitative Methods ..............................................................................9
Strategic Management ............................................................................9
TOTAL .............................................................................................. 106

EXECUTIVE EDUCATION
ENROLLMENT

BY PROGRAM
Executive Master of Business  
 Administration (EMBA) .................................................................... 56
International Master of Management (IMM)................................. 38
TOTAL ............................................................................................................ 94
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